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Furopean Market
OVERVIEW

Current European Markets New European Markets

- Belgium ¥ « Austria
- Ireland : « Canary lIslands (spain)
* Netherlands * Denmark
« Spain * Finland
- United Kingdom * France
« Germany
* |taly
* Norway
* Poland
* Portugal
« Sweden

* Switzerland

ISAGENIX




SUPPORTEDS ANTh U

During this initial soft launch period we will be focusing on
the following languages in our marketing collateral. 1"#*.

\,
WEBSITE AND MARKETING MATERIALS CUSTOMER SERVICE SUPPORT
English Italian English I.ta lan
Dutch Portuguese Dutch Polish
French Spanish French #"“Spanish
German German Swedish | -
‘
A ISAGENIX




Furopean Market
COMPENSATION PLAN & INCENTIVES

The current European compensation plan and incentives
apply to all new Isagenix markets.

!

RANKS WAYS TO EARN

There are five ranks that an |sagenix offers Associates
Isagenix Associate can achieve: several ways to earn money:
- Associate I Retall Profits

- Consultant - Retail Direct Profits

- Manager ‘ - Product Introduction
- Director oINS

. Executive - Team Bonuses (Cycles)

- Executive Matching
Team Bonuses

Each rank comes with certain
benefits and privileges.

- Special Incentives
and Promotions

-
-
+
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Furopean Market
AVAILABLE PAYMENT METHODS, SHIPPING AND ASSOCIATE FEES

Payment Method

Canary
Islands
{Spain)

Austria Belgium Denmark Finland France Germany Ireland Italy Norway

Metherlands

Poland

Portugal

Spain Sweden

United
Kingdom

Switzerland

Bancontact
iDeal ‘ -
IsaWallet ® @ ® ™ ™ ™ ™ ™ ™ ™ @ @ . ™ ™ e ™
Payment Methods
Initial & Wholesale Mastercard ] & ] [ o ® [ @ @ (] a - ® [ o ® [
Orders
Paypal a 7 [ ] [ ] ® L] [ ] a ® [ ] [ ® ® [ ] & [ ] [ ]
o ! | ! | . | !
Direct Debit . . . . . » . . ‘ - - =
Visa a [ (] L] ® ] [ ® ® e @ ® o ® o ® @
Bancontact
iDeal
IsaWallet ® - [ ] L ] ] ] [ ] ® ® e o e o [ 2 e @
Payment Methods
Autoship (Lifestyle Mastercard e 3 [ ] L] ] L] [ ] @ ] [ ] [ @ ® [ ] [ ] L ]
Rewards)
Paypal & B e - ® o [ ® ® e e @ ™ ® o ® ®
SEPA '
Direct Debit . . . . e . . . | . " .
Visa ® & [ ] L] ® [ [ ] ® & ® [ ® - ® - ® -
Commission Payout IsaWallet s 2 ‘ [ ] ‘ [ ] ‘ ® ‘ ® ‘ [ ] ‘ a ‘ L) ‘ (] [ ) L ] ) [ ‘ [ ] ‘ [ ]
Shipping Fees Excluding VAT €4.95 €4.95 €9.99 €8.26 €8.26 €6.50 €4.95 €8.12 €8.26 €9.99 €412 €8.26 €8.26 €8.26 €8.26 €9,99 £7.49
Annual Associate Fee| €30.00 €30.25 €30.25 €31.25 €30.25 €30.00 €29.00 €30.75 €30.50 €31.25 €30.25 €30.75 €30.75 €30.25 €31.25 €26.93 £22.80
Annual International Membership Fee| €54.00 €54.45 €£54.45 €56.25 €£54.45 €54.00 €52.20 €55.35 €54.90 €£56.25 €54.45 €55.25 €55.35 €£54.45 €56.25 €48.47 £46.80

"
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Furopean Market NFR vs OTG

Understanding the European NFR and OTG business model:

When sharing Isagenix throughout Europe it's important to comply with international commerce guidelines, laws, customs and best practices. Two terms that are

related to product sales internationally within the European market are “On The Ground” or “Local” (OTG) and “Not for Resale” (NFR). International regulators have
created these terms to help sort out how products are being sold in a country, and for what purpose. So, in some countries, Isagenix customers and associates who
are shopping for a product have two options: buying “Not for Resale” (NFR) or “On the Ground” OTG). The product selection and price for each method of buying
may vary per international regulatory guidelines.

What’s the difference between OTG and NFR?

On the Ground or Local (OTG) Not for Resale (NFR)
An OTG product purchase may also be referred as an “on the ground”, An NFR product purchase may also be referred to as a “not for resale”,
“local purchase”, or “shipped from a local warehouse”. A product purchased “international order” or “shipped from an international warehouse”
on an OTG basis is purchased in the local currency (for example, Great British purchase. A product purchased on an NFR basis is intended for personal
Pounds, Euros etc.), with local taxes applied. OTG products have been reviewed consumption and not be resold after purchased. The entire line of
for compliance in each individual market, imported, passed through customs European Isagenix products is available through this model across Europe.
and then sent to the local market warehouse (Venlo, Netherlands). The product All products have been reviewed for compliance and imported as per
selection that is available on an OTG basis may vary slightly from products sold European rules and regulations. Products are stored in our European
on an NFR basis, and availability is limited to local residents. warehouse and shipped as per our Policies and Procedures.
Example: Mary is a successful associate and loves sharing Isagenix Example: Mary is a successful associate and loves to share Isagenix
products through her personal network, but also through her gyms products through her personal network, but also through her gyms
and health clubs. This is fantastic! Mary can sell the Isagenix products and health clubs. This is fantastic! Mary can sell Isagenix products via
via her replicated website, the IsaLife App, by using her back office, her replicated website, the IsaLife App, by using her back office, but
or by selling them in a retail environment through her gym and NOT by selling them in a retail environment through her gym and
health club networks. health club networks.
OTG Markets NFR Markets
l I Belgium : Austria f— Germany ﬂ Portugal
E Canary Islands (Spain) f‘i-—‘l— United Kingdom .- Denmark I I Italy .- Sweden A

I I lreland -l— Finland EIE Norway Switzerland

__ Netherlands I I France = Poland



e Ultimate Pack * Weight Loss Basic Pack
 Weight Loss Premium Pack  Energy & Performance Basic Pack
 Energy & Performance Premium Pack * Shake & Nourish Pack
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Furopean Markets
WEIGHT LOSS PRODUCTS

e |IsalLean™ Shake - Whey Based

Chocolate, Strawberry and Vanilla

e |salLean™ Shake - Plant Based
Chocolate and Vanilla

 Nourish for Life™ (Cleanse for Life)
e lONIX® Supreme

* Harvest Thins™ Plant Based
 |saDelight™

Dark Chocolate, Sea Salt Caramel
* [sSagenix Greens™

* |[sagenix Snacks™ Whey Baseo
Chocolate

e |Isagenix Snacks™ Plant Based
Natural Berry

e [salLean™ Bar
Chocolate Cream Crisp, Chocolate Decadence

e [saMove™
e Thermo GX™
« Whey Thins™




Furopean Markets
ENERGY & PERFORMANCE PRODUCTS

« AMPED™ Nitro

« AMPED™ Hydrate

s AMPED™ Post-Workout
* [SAPro®

e eShot™

AMPED Nitro and Post-Workout

are Informedad Sport certified, a global
quality assurance program that certifies
oroducts have peen tested for banneo
substances by a world-class sports
anti-aoping laboratory.

FO\ -
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ISAGENIX



Furopean Markets
ZIJA PRODUCTS

s AmMeo Entune

e Core Moringa Premium Tea
e Core Moringa Supermix

e Core Moringa Triotic

e Core Moringa XM+

* Xango Reserva

QuperMix

i




can Markets
OTIONS AND INCENTIVES

* Double Product Introduction Bonus (DPIB) ' .
* Executive Lifestyle Bonus b | |

» Manager Leadership Pool LS _' .l . g~ T s

- Director Leadership Pool \J BRIy . ¢ 0 B

 |IsaRally Contest J ’

 Rank Advancement Bonuses

e |IsaBody Challenge

SAGENIX
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GRAND PRIZE WINNER 1%
e £5,000/€5,500 ' : B S e | ~are 30 May, 2020

____ + 1 per year po sy i e e i N . WMW €5,500

e T - - _— Five Thousand Five Hundred
= F I N A L I STS k A ¥ 7, : P . . e 2 . : | 2020 Europe 1saBody Challenge
.-.-=—-T - E.] ,OOD/%:-] ,-IOO ‘ . " - | Grand Prize Winner

¢ 5 per round

HONOURABLE MENTIONS
+ £500/€550

e 4 per round

ACHIEVEMENT AWARD

» [saBody Completion t-shirt
» £150/€165 product coupon
« Completion Certificate

» 35 JUDGING ROUNDS PER YEAR s A

g o

2020 ISAGEMIX EUROPE
GRAND PRIZE WINMER
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AUSTRIA is located

in Central Europe and
shares its borders with
eight other Countries.

* Austria is 9 hours ahead of Isagenix HQ and is on Central European Time
(UTC+02:00).

* The Isagenix European Office is located in London (UK).

* |n 2020 Austrian purchasing power stands at €49,492 ($53,558) per capita.

* The capital Vienna is currently the prime location for entrepreneurs looking to 3 | __ . P sLovaa
launch a new business. | |

* Austria currently has a population of just over 9 million with approximately
61.8% between the ages of 18 and 65 years old.

* English is widely spoken in the business world.
* Austria has a strong culture in classical music and was the birthplace of Mozart.

* Austria is one of the worlds most tourist-friendly countries with some of the
highest-quality tourism infrastructure in the world.

W.. = 2 ISAGENNX



AUSTria
GETTING TO KNOW THE PEOPLE

9, 2

BUSINESS ETIQUETTE LOCAL MENTALITY
 Always be punctual. * Austrians are open to the
: A _ possibility of additional .
« Any improvisation or last minute income streams. X
planning may be frowned upon.
* They keep a good balance
* Come well prepared. between work and leisure time.
* Greet your contacts _With a » Austrians are a proud people
handshake and a smile. with deep cultural roots. f
 Courtesy and eye contact are key. » They love outdoor and
* Neat and clean business pUIDLCESROIES ¥
dress code. ' ﬂ

ISAGENIX
- Jil



AUStria .
CONSUMER CONC

Climate Change

Gap Between Rich & Poor
Health Care System
Living Expenses

Safe Jobs

ISAGENIX

A



AuUStria
COMMUNICATION

CONSUMER SOCIAL MEDIA

YOUTUBE Q WHATSAPP @ FACEBOOK o INSTAGRAM TWITTER 0}5

86% 79% 60% 58% 43%

LANGUAGE BASICS
Servus | Hello Auf Wiedersehen | Goodbye

Guten Morgen | Good morning Bitte | Please

Guten Tag | Good afternoon Dankeschén | Thank you
GriiB Gott | Good afternoon Entschuldigen Sie bitte | Excuse Me

Guten Abend | Good evening Ich verstehe Sie nicht | | don’t understand ISAG = N ‘X
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Canary Islands
OVERVIEW

* The Canary Islands is is 8 hours ahead of Isagenix HQ and is on
Western European Time.

* The Isagenix European Office is located in London (UK).

* In 2019 the Canary Islands purchasing power stands at €22,609
($24,466) per capita.

* Canary Islands have two capital cities. In 1927 the Autonomous Community
was divided in two separate provinces - Santa Cruz de Tenerife and
Las Palmas de Gran Canaria. When both provinces were merged,
both cities continued to hold the title of capital.

* The Canary Islands currently have a population of just over 2 million with
approximately 71.8% between the ages of 15 and 64 years old.

* The Canary Islands have an excellent transport infrastructure. Seven of the eight
islands have airports (4 are international) and there are also fast ferries that
operate between adjacent islands.

* The economy of Canary Islands is based on tourism (up to 80% of the gross
income). The Islands are one of the biggest European exporter of bananas,
tomatoes and tobacco.

R . =
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* Do not talk abc on - many
Spanish people ry religious
and have a strong sense of a
religious pride.

* Not all business pe le can speak
English, sometimesit might be
required to hire an interpreter.

» Wher AVO interrupting the afternoon

S me Si¢ sually from 1pm to 4.30pm)
Rl 1t be considered rude.
Most shops and businesses
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Canary-lslands
COMMUNICATION

CONSUMER SOCIAL MEDIA
FACEBOOK o INSTAGRAM

70% 59%

LANGUAGE BASICS

Hola | Hello
Buenos dias | Good afternoon
Buenas tardes | Good afternoon

Buenas noches | Good evening
Adios | Goodbye

TWITTER o LINKEDIN o PINTEREST @

38% 27% 22%

Por favor | Please

Gracias | Thank you

Perdéneme | Excuse Me
No entiendo | | don’t understand

ISAG

—INIX
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Denmark
OVERVIEW

* Denmark is 9 hours ahead of Isagenix HQ and is on Central European Time
(UTC+02:00).

* The Isagenix European Office is located in London (UK).

* [In 2020 Danish purchasing power stands at 355,750 Kr ($53,882) per capita.
The Currency is the Danish Krone (DKK).

* Denmark boasts one of the world’s most attractive business environments,
characterised by economic, political, and regulatory soundness.

* The capital Copenhagen is the cultural, economic and governmental centre
of Denmark; it is one of the major financial centres of Northern Europe with
the Copenhagen Stock Exchange.

* Denmark currently has a population of just over 5.8 million with approximately
64% between the ages of 15 and 64 years old.

* Denmark is continuously ranked as the second happiest nation in the world.

* Almost 30 percent of Danes living in cities cycle regularly to and from work.

* Almost 80% of the population speak English.

Denmark is located in
Northern Europe and
shares its borders with
two other Countries.
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Denmark y
GELTING TO N

»
BUSINESS ETIQUETTE

‘ » SKip & “How Ar@zou?".

This is urce of great

musem nt to the Danes,
asking "I t s eone s
eII -being witho

the time to stap and listen.

* Respecting privacy is
greatly appreciated, and being
overly familiar with casual
acquaintances is considered
rude and impolite.

* Denmark’s relaxed and
; ns, Danish people ~informal working culture is

g " nly greet each other by part of the reason why it’s the
Kin second happiest country
on Earth, according to the
Vorld Happiness Report 2019.

handshal® difl
and a smile.



Climate Change
Human Rights & Democracy
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Denmar kK
COMMUNICATION

CONSUMER SOCIAL MEDIA

FACEBOOK o YOUTUBE O INSTAGRAM LINKEDIN @ SNAPCHAT 0

77% S7% 40% 37% 33%

LANGUAGE BASICS

Ja | Yes God aften | Good evening
Nej | No Behage | Please

Goddag/Hej | Hello Tak | Thank you

Farvel | Goodbye Undskyld | Excuse Me
God morgen | Good morning Hvad hedder du? | What’s your name? .
God eftermiddag | Good afternoon | SAG = NIX
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Finland is 9 hours ahead of Isagenix HQ and is on Central European Time
(UTC+02:00).

HORWAY

The Isagenix European Office is located in London (UK).

In 2020 Finnish purchasing power stands at €42,467 ($47,975) per capita.

* Trade and manufacturing is important in Finland, particularly in the wood,
metals, engineering, telecommunications, and electronics industries.

RUSS LA

Finland currently has a population of 5.4 million with approximately 62%
between the ages of 15 and 64 years old.

SWEDEN

* Finland has a well developed transport infrastructure with an extensive road
network spanning the entire country.

* Finland is continuously ranked as the happiest country in the World.

* Finland has also brought us the Linux OS, ice skates, Angry Birds, the Molotov
cocktail, the SMS and, of course, their most famous export, the sauna.

e
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BUSINESS ETIGUETTE

£e, " | -
. B unctual, or better sti

'é“érly. Being punctual is@
respect and efficiency.

gn of

-

* When meeting, Finns shake hands
and make eye contact.

* Expect a bare minimum of small
talk, if any, before getting into
the business discussion.

(K

e Finland is rc
country in the wc

* Finns have a strong ¢

identity. They would &

visitors knew somet
achievements of wel
sports and culture.

e Finns drink coffee an

1S
I

Wnland th
&

everywhere. More cof

- persor
vhere
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Unemployment
Immigration

Government Indecision

Rising Inequality, Growing Pay Gap

Rising State Debt




TWITTER O"‘-\

A9,

LANGUAGE BASICS

Kylla | Yes hyvaa iltaa | Good evening
Ei | No Ole kiltti | Please

Hei | Hello Kiitos | Thank you
Nakemiin | Goodbye Anteeksi | Excuse Me

Hyvaa iltapaivaa | Good afternoon En ymmarra | | don’t understand
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France
OVERVIEW

* France is 9 hours ahead of Isagenix HQ and is on Central European Time
(UTC+02:00).

* The Isagenix European Office is located in London (UK).
* |n 2020 French purchasing power stands at €44,948 ($48,640) per capita.

* The capital Paris is the cultural heart of the country and considered the fashion
capital of the world. It's also one of the world’s main financial centres.

* France currently has a population of just over 67 million with

61.7% between the ages of 15 and 64 years old.

* France is a major producer of luxury goods. There are a total of
270 luxury brands worldwide and 130 of them are French!

* France is one of the first wine producers in the world. In 2014, it produced
46.2 million hectoliters. The country also produces nearly a billion tons of
cheese a year in around 1,200 different varieties!

* Tourism represents one of the bases of the French economy. In 2014, France
recorded 84.7 million visitors, or around 8.5% of tourists from around the world.

kR ‘*’-’*:rm .

France is located in
Western Europe and
shares its borders with
seven other Countries.

ISAG
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France

GETTING TO KNOW T

9

BUSINESS ETIQUETTE

* Greet strangers and professionals
with their title “Monsieur” or
“Madame” depending on the gender.

« A handshake is reserved for
formal or business settings.

 Always start a conversation
In French even if your
French is limited.

* When you’re talking to your boss,
a stranger or a colleague, you must
say “vous”’(2nd person plural
for “you”).

LOCAL MENTALITY

* |t’s considered bad manners
to ask a French individual
about their political leanings
or how they voted.

* Politeness is of the
utmost importance.

e [t iIs common in France to
take a two-hour lunch break
(although less in main cities).
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~rance
COMMUNICATION

CONSUMER SOCIAL MEDIA

FACEBOOK o PINTEREST @ TWITTER o INSTAGRAM YOUTUBE o

r:70% %

LANGUAGE BASICS

Bonjour | Hello, Good morning, Good afternoon S’il-vous-plait | Please

Salut | Hi Merci | Thank you

Bon apres-midi | Good afternoon Excusez-moi | Excuse Me

Bonne soirée | Good evening Je ne comprends pas | | don’t understand

Au revoir | Goodbye ISAG EN ‘X
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‘Germany is located in
e heatt of Burope and

orders with

: : : : \ o Kl 1) B ?*r B
* Germany is 9 hours ahead of Isagenix HQ and is on Central European Time "-. :‘"":EL“’ 3 aﬂﬂﬁ}? B
(TE50200). - 2 &t 2

* The Isagenix European Office is located in London (UK).

M- -

* 63% of Germans speak English.

]
)
]

4 i

* Germany ranks in the top 5 biggest network marketing countries in the world.

* Germany currently has a population of over 83 million with almost 52%
between the ages of 18 and 65 years old.

* Germany is a modern, highly developed nation with a great infrastructure in
things such as railways, roads and the internet.

CZECHIA

* The country is a world leader in the car industry and in the production
and exportation of high quality products.

* Germany is Europe’s #1 economy and the backbone of the European Union.
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* Be punctual to your meetings. + Germans are open to the possibility =~

. . of additional income streams. &
* Do not improvise, or plan

things at the last minute. » Germany ranks in the top 5

biggest network marketing |

g come_ well prepared countries in the world.
to your meetings.

. » Germans are passiﬂrj'aﬁé_"’-r ut

handshake and a smile. 7,

* Neat and clean business dress code.



Social Stability
Multicultural Life
Safety .

Climate

Environment

.
f




Germanys
COMMUN

CONSUMER SOCIAL MEDIA |

YOUTUBE o WHATSAPP

LANGUAGE BASICS
Hallo | Hello Bitte | Please

Guten Morgen | Good morning Dankeschén | Thank you

Guten Tag | Good afternoon Entschuldigen Sie bitte | Excuse Me

Guten Abend | Good evening Ich verstehe Sie nicht | | don’t understand
Auf Wiedersehen | Goodbye Ein Bier bitte | One beer please ‘SAG [ N ‘X
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* Italy is © hours ahead of Isagenix HQ and is on Central European Time | N R
(UTC+02:00).

SLOVEMIA

* The Isagenix European Office is located in London (UK).

FRANCE

* In 2020 Italian purchasing power stands at €31,027 ($33,431) per capita.

* |taly is the world’s 8th largest economy. The city of Milan is the countries main '
financial centre, and also one of the worlds major fashion capitals.

* Population of 60.36 million with approximately 60% between the ages
of 18 and 65 years old.

* |taly is world famous for its sports car designs and is home to iconic
brands such as Ferrari, Lamborghini and Maserati.

* |taly has the most Unesco Sites in the world. Rome is almost 3,000 years old!
* Pizza was invented in the city of Naples around 1860.

* |taly consists of the Italian Peninsula and the islands of Sicily and Sardinia
situated off the east coast. The country stretches from the Alps in the north
down to the warm Mediterranean sea in the south.

= E L EE E L K

gml .di= |

N nononl gl Ii

ISAGEN\X
sk K

‘i:n.

e




italy

i
GETTING TO KNOW THE

9

BUSINESS ETIQUETTE

« Adress people by “Signor...”
(Mr.) or “Singora...” (Mrs.) or
title if they have one, plus
surname. Use first name
only if invited to.

* Greet your business contacts
with a gentle handshake and
do not cross arms.

« Appearance is key.
Your attire will be
percieved as a reflection
of your success.

z

LOCAL MENTALITY

* Important decisions and
changes may need time
for consideration.

* |talian society is quite
traditional and they hold
great respect for the elderly.

« Eating with family and
friends plays a big part
In [talian lifestyle
and culture.




Environment
Health Care System
Security

.School System
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[taly
COMMUNICATION

CONSUMER SOCIAL MEDIA

FACEBOOK o INSTAGRAM TWITTER o PINTEREST @ YOUTUBE e

72% 10% 9% 7% 2%

LANGUAGE BASICS
Ciao | Hello Per favore | Please

Buongiorno | Good morning Grazie | Thank you

Buon pomeriggio | Good afternoon Mi scusi | Excuse Me
Buonasera | Good evening lo non capisco | | don’t understand

Arrivederci | Goodbye

*Upon meeting and leaving, people wish each other good day or good evening ' SAG o N | X
(buongiorno, buonasera); ciao isn't used between strangers.
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* Norway is 9 hours ahead of Isagenix HQ and is on Central European Time
(LELE 0200

* The Isagenix European Office is located in London (UK).

* In 2020 Norwegian purchasing power stands at 747,943 kr (NOK) ($76,684)
per capita. Norway has one of the highest costs of living in the world.

* The capital Oslo is the economic and governmental centre of Norway. The
city is a hub of Norwegian trade, banking, industry and shipping. It is an
important centre for maritime industries and maritime trade in Europe.

* Norway currently has a population of just over 5.4 million with approximately
65% between the ages of 15 and 64 years old.

* Norway is a modern, highly developed nation that has a very good transport
system in large urban areas, however due the countries complicated
topography the northern regions are accessible only by ship, road or air.

* The country is currently the 15th-largest oil producer in the world, with
a production rate of 1,647,975 billion barrels per day.

RUSSIA
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PEOPLE

sual - — S [ Nurwegmns C g
handshake Wi  contact and equal so d? not mmpare anyone,
a smile. | N and most importantly, do not think

- Punctuality
to Norwegians.

« Do not criticise Norweglan

: | b over , culture, traditions
 Norwegians will i gr lif gll ‘k
themselves with their f . « W |
name only, no titles are used. » In Norway touching in public is

kept to a minimum. Demonstrative

* Norwegians are rather direct, they're expressmns and body language is b

not afraid to disagree, however in a
polite and constructive way.







Norway
COMMUNICATION

CONSUMER SOCIAL MEDIA

FACEBOOK o TWITTER O

PINTEREST @ INSTAGRAM YOUTUBE

56% 15% 14% 17%

LANGUAGE BASICS

Ja | Yes God kveld | Good evening
Nei | No God natt | Good night
Hallo | Hello Takk | Thank you

Hadet bra | Goodbye Unnskyld | Excuse Me f
God morgon | Good morning Jeg forstar ikke | Excuse Me *N X
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Building an Isagenix Business in
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Blelt=1ale
OVERVIEW

* Poland is 9 hours ahead of Isagenix HQ and is on Central European Time
(UTC+02:00).

* The Isagenix European Office is located in London (UK).
* |n 2020 Polish purchasing power stands at 120,633 ZLOTY ($28,751) per capita.
* Warsaw is the Capital, the largest metropolitan area and financial centre.

* Poland currently has a population of 37.85 million with approximately 67%
between the ages of 15 and 64 years old.

* Poland is located at the cross-roads of Europe and has a developed economy
with a large and increasingly modern network of transport infrastructure.
New roads and high-speed rail lines are currently under construction.

* Poland has a strong hospitality culture, and they enjoy company and treating
guests like family.

* Poland has an incredibly varied landscape with beaches, mountains, forests,
deserts, and lakes all within its territory!

Poland is a country
located in Central Europe
and shares its borders with
seven other Countries.

SLOVAKILA
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BUSINESS ETIQUETT MENTALITY | !

are
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! 3 %

« People with professional |y personal
titles are called by Sir/Madam, ues 5 salary
followed by their title. : SeX on.

 Poles don’t call anyone the
first meet by name: insteac
they use “Pan” (Mr./Sir)
“Pani” (Ms./Madam).

e Greet with a handshake
and eye contact.

* There is normally a formal
business dress code.

-
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Poland
COMMUNICATION

CONSUMER SOCIAL MEDIA

FACEBOOK
YOUTUBE O FACEBOOK o MESSENGER 9 INSTAGRAM WHATSAPP @

92% 89% 72% 55% 45%

LANGUAGE BASICS
Hej, Czesc¢, Witaj | Hello Dziekuje | Thank you

Dzien dobry | Good morning Prosze | Please

Dzien dobry | Good afternoon Przepraszam | Excuse Me

Dobry wieczor | Good evening Nie rozumiem | | don’t understand
Do widzenia | Goodbye Tak | Yes / Nie | No

Some Polish words SOUND the same, but the spelling and meaning is different... I SAG e N | ><
“moze"” means “maybe”, but “morze” (which is pronounced the same!) means “sea”.
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* Portugal is 8 hours ahead of Isagenix HQ and is on Western European Time
(UTC/GMT +1).

* The Isagenix European Office is located in London (UK).
* In 2020 Portuguese purchasing power stands at €31,109 ($33,665) per capita.

* The capital Lisbon is the financial and commercial heart of the country
and has one of the largest ports along the Atlantic coast. About 3 million
people live in Lisbon’s metropolitan area which accounts for roughly
27% of the country’s population.

* Portugal currently has a population of just over 10.2 million with 64.5% between
the ages of 15 and 64 years old.

* Portugal is the world’s top cork producer, and is home to the largest cork forest N m
in the world. Cork and cork-based products make up roughly e Y Tt
2.3% of Portugal’s exports. Ed Sy o Y T g s

* Portugal is one of Europe’s top destinations for both golfing
and surfing. The country receives around 7.7 million tourists per vear.

ISAGENIX
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* Greet with a handshake and . Pc}rtug'a'l___,i's.-é hierarchical
direct eye contact. culture that respects age
and position.

of address is
3’ followed * Avoid cnmpaFisn_g Portugal

to Spain or assuming similarities
between the two countries.

seks e It’s best not to speak
g about religion, politics or =
] ' personal finances.

ISAG

- "‘*'ﬂﬂ s gl

—NIX



Economy

Health

Savings

Holidays / Vacations

New Clothes
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COMMUNICATION

CONSUMER SOCIAL MEDIA FA
FACEBOOK o INSTAGRAM TWITTER o PINTEREST @ YOUTUBE o

A‘"’

LANGUAGE BASICS
Ola | Hello Por favor | Please

Bom dia | Good morning Obrigada | Thank you

Boa tarde | Good afternoon Com licenca | Excuse Me

Boa noite | Good evening Eu ndao entendo | | don’t understand

Adeus | Goodbye \SAG — N ‘X
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* Sweden is 9 hours ahead of Isagenix HQ and is on Central European Time
(UTC+02:00).

* The Isagenix European Office is located in London (UK).
* In 2020 Swedish purchasing power stands at 499,88 kr ($54,628) per capita.

* The capital Stockholm is the tech startup capital of Europe with the 2nd
most unicorns per capita in the world, behind only Silicon Valley. The Swedish
unicorns Skype, Spotify, Klarna, Mojang (Minecraft) and King (Candy Crush)
were all founded in Stockholm!

* Sweden currently has a population of just over 10 million with approximately
61% between the ages of 15 and 64 years old.

* Sweden is the world’s third-largest exporter of music after the UK and U.S.
In 2012, half of the top songs on the Billboard Hot 100 were produced or
written by a Swede.

* English is widely spoken in Sweden.

Sweden is located in
Northern Europe and
shares its borders with
three other Countries.

FINLAND




BUSINESS ETIQUETTE

* Introduce yourself by way
of a handshake.

* When addressing your Swedish
counterpart, don’t hesitate to use N
their first names rather than their -
surname and title. This is also
appropriate for those you
haven’t met before.

* Punctuality is valued in Sweden.
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LANGUAGE BASICS

Ja | Yes God eftermiddag | Good afternoon
Nej | No God kvall | Good evening

Hej | Hello Behaga | Thank you

Hejda | Goodbye Ursdkta mig | Excuse Me

God morgon | Good morning [SAG EN ‘X
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S W | tZ e r ‘ a n d =y Switzerland is located in

8 2 i "FTF 3
' ' the heart of Europe and
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five other Countries.

* Switzerland is 9 hours ahead of Isagenix HQ and is on Central European Time
(UTC+02:00).

* The Isagenix European Office is located in London (UK).
* [n 2020 Swiss purchasing power stands at CHF44,177 ($45,594) per capita.

* Switzerland currently has a population of just over 8.4 million with &) |
approximately 68.3% between the ages of 18 and 65 years old. ey _ .:':"f':_ \ A .*;._rf + i

* Switzerland is a modern, highly developed country with a great road and rail - & - y e ;o
infrastructure and Zlrich main station is one of the busiest railway stations in i . @ SWITZERLAND
the world, serving up to 2,915 trains per day.

* Approximately 2/3 of the population can speak English.

* Switzerland has four official languages - German, French, Italian and Romansch.

* Switzerland is the world’s biggest producer and consumer of chocolate.

* The country is also known for its ski resorts and hiking trails.




Switzerlano 1 .
GETTING TO KNOW

BUSINESS ETIQUET

» Always be punctual.

* Meetings are done Y
appointment and not
spontaneously.

* Greet your contacts with:
handshake and a smile.

. Neat and clean AEEG_—

business dress code.

ISAGENIX
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CONSUMER CONCERNS " o
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" Integration & Immigration

Economic Stability

Enviroment

Unemployment

European Politics

e




Switzerland
COMMUNICATION

CONSUMER SOCIAL MEDIA

WHATSAPP @ YOUTUBE o FACEBOOK o INSTAGRAM

76% 65% 45% 29%

LANGUAGE BASICS

Griiezi | Hello Auf Wiedersehen | Goodbye

Guten Morgen | Good morning Bitte | Please

Guten Tag | Good afternoon Dankeschén | Thank you
GriiB Gott | Good afternoon Entschuldigen Sie bitte | Excuse Me

Guten Abend | Good evening Ich verstehe Sie nicht | | don’t understand

German is the most popular language, followed by French, Italian and Romansch,
so in some parts of the country you will need additional language skills.

SNAPCHAT 0
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